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Active Fuel Management™ Power whenyou need it, better mileage when you don’t.GM’s Active Fuel Management deactivates4 of the 6 or 8 cylinders (depending on theengine) when you’re cruising down the road.Step on the gas, the cylinders reactivatewithout any driver action. On select models.

Summer 2007R VOLUTION

Whether you’re heading off cross-country or staying
close to home this summer, get the most bang for
your budget with a fuel-efficient Chevrolet.With gas prices hitting record highs, Chevrolet has the

solution to make your road trip more affordable. Find a
Chevy that fits your family’s needs for highway travels
and everyday living with our 2007 lineup—including eight
models rated at 30 highway miles per gallon or better:Aveo Sedan 27/37 (city/highway mpg): Affordable com-

pact four-door fits families and budgets.Aveo5 27/37: Sporty hatchback with a low sticker price.
Cobalt 25/34: Value-priced with lots of extras like an MP3 jack.

HHR 23/30: Unique styling combined with five-door versatility.

Impala 21/31: Roomy sedan lets you ride in style.
Malibu 24/34: Nimble handling and impressive features.
Malibu Maxx 20/30: Cargo-handling capability and confi-

dent handling.

Monte Carlo 21/31: Two-door styling and roomy interior.There’s a wide selection of other Chevy models
with different engines and transmissions that also
deliver surprisingly good fuel economy. Plus, by offer-
ing the Chevy 100,000-mile/5-year Powertrain
Limited Warranty, Roadside Assistance and Courtesy
Transportation on every 2007 car, SUV and light-duty
truck, you’ll receive the best coverage in America.

CHEVROLET

8 models with over30 mpg highway

A PUBLICATION FOR THE CUSTOMERS OF ABC DEALERSHIP

See inside for special savings!

10.For the highest ROI,
sell to your current

customers.
Invest in the customers you

have, reducing the pressure to

get new ones.

1.Sell, sell, sell.
Cars. Service. Accessories.

4.Utilize Chevy
co-op

and stretch your

marketing dollars.

5.Separate 
yourself from the

competition
who is targeting your 

customers.6.Keep your name
top of mind

with customers and prospects.

7.
8.

Introduce new
products and

services.
Don’t assume your customers

know all that you have to offer.

9.Ask for
referrals
from your best 

spokesperson ... a satisfied

customer!

There are plenty of ways your customer

newsletter can pay for itself 
many times over, 365 days a year. 

Here are 10:

2.Advertise
special offers

to get the phones ringing.

3.Schedule
maintenance

and repair work 
to even out your workload.

Establish your
dealership as

the expert
in Chevy sales and service.

Chevrolet Revolution, produced quarterly, is the only Chevy co-op approved dealer-to-customer newsletter.
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